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Parents

Overview

Give Well for Parents

What It Is: Giving money is a way to help individuals and causes that we believe make a positive differ-
ence in the world.

Why It Matters: Nine out of 10 households make charitable donations.' Those who give have positive
values, such as caring, generosity, and a belief in social justice. They think—and live—beyond them-

selves.

Module 1

Module 2

Module 3

Module Title

Giving and Helping

Becoming a Thoughtful
Giver

Comparing Places to
Give Money To

Module Number

1-GI-P

2-GlI-P

3-GI-P

Module Learner Out-
comes

1: Participants will be
able to describe why
giving matters.

2: Participants will be
able to explain what a
charitable organization
is.

3: Participants will

be able to name an
example of a charitable
organization.

1: Participants will be
able to describe an
example of the type of
people who give.

2: Participants will be
able to identify how giv-
ing can become part of
a budget.

3: Participants will be
able to calculate how
much to give.

1: Participants will be
able to name an online
charity-rating organiza-
tion.

2: Participants will be
able to explain how
program expenses are
important for judging a
charity.

3: Participants will be
able to interpret the rat-
ing system for an online
charity-rating organiza-
tion.

Module Ties
to Jump$tart
Standards?

 Standard 5—Planning
and Money Manage-
ment

» Standard 5—Planning
and Money Manage-
ment

 Standard 5—Planning
and Money Manage-
ment

1. Independent Sector, Giving & Volunteering in the United States: Key Findings. Washington, D.C.: Independent Sector, 2001, p. 11.

2. Jump$tart Coalition for Personal Financial Literacy. National Standards in K—12 Personal Finance Education: With Benchmarks,

Knowledge Statements, and Glossary. Third Edition. Washington, D.C.: Jump$tart Coalition for Personal Financial Literacy, 2007.

bankit.com

Permission to photocopy this handout granted for individual and educational use only. From Bank It. Copyright © 2010 by Capital One and Search
Institute. For more information, visit www.bankit.com.
Capital One® and Search Institute® are federally registered service marks. Bank It*™ service mark is pending. All rights reserved.

cora e




