Overview

Dream Well for Teenagers

Ban%ﬁt

Teens

What It Is: Dreaming involves our hopes for the future. It's about the financial goals we set to make our

dreams a reality.

Why It Matters: The Consumer Federation of America' reveals that people who make financial plans
are more confident that they’re making the right financial choices.

Module 1

Module 2

Module 3

Module Title

Following Your Dreams

Your Dreams, Your
Goals

Your Money, Your
Dreams

Module Number

1-DR-T

2-DR-T

3-DR-T

Module Learner Out-
comes

1: Participants will be
able to name personal
interests they have.

2: Participants will be
able to identify a per-
son who supports their
interests.

3: Participants will be
able to explain how
managing their money
well can help them pur-
sue their interests.

1: Participants will be
able to identify what a
financial goal is.

2: Participants will be
able to describe how
setting a financial goal
helps them pursue their
dreams.

3: Participants will

be able to identify a
decision-making step to
take to pursue a short-
term goal.

1: Participants will be
able to explain what
a net worth statement
is.

2: Participants will be
able to name an ex-
ample of a household
asset.

3: Participants will be
able to describe what
a liability is.
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